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‘Commercial Communications’

FSA 2007 Consumer Survey
identifies retailers as prime source
of information on healthy eating
&388,26 - 12 points ahead of the

Scope of the Regulation includes
‘commercial communications’
(includes in-store décor, signage,
M&S magazine, web-site,
radio/TV ad etc).

EU Regulation could prohibit
retailers providing healthy eating
messages. Example shown.

Interpretative issues being
considered by FSA — guidance
needs to be clear
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Impact of Nutrient Profiles?
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Awaiting clarity on whether front of pack colour coding is considered a claim
— undesirable consequence

LACORS advice 27 July 2007

“Looking at the definition of “nutrition claim “in the Food Labelling Regulations
1996 LACORS considers that front of pack signpost labelling in all its many
forms (e.g. Guideline Daily Amounts, FSA traffic light signposting etc) fall
within the definition”

Article 4 (nutrition profiling) has potential to ban sign-posting where features
a ‘green’ and two ‘reds’.

Nutrient profiles need to allow comparisons to be made between food
categories




