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Please note that the claims made on the products referred to this in presentation may

have changed since they were first found and used by Which? as examples.
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Why consumers want action .i

How do consumers know if claims are accurate?

How can you spot the difference between health
claims that have been independently checked, those
that haven’t but could be true and those that are
misleading?
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Yakult - ¢ During your period, you are more prone to an ‘
upset tummy. Did you know that friendly bacteria ?
could help?’ ASA ruling, May 2005

WHY FRIENDLY BACTERIA
WORKS FOR A GIRL.
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Fruvo natural energy bars - ‘Mental energy boost’
which gives ‘you a feeling of wellbeing and
alertness’
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St Ivel Advance omega 3 - ‘clever milk’. ‘May enhance S
learning and concentration’ ‘can also help to maintain ?
a healthy heart’.
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Are products that make claims as healthy as
they seem?
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Go Ahead cakes by McVities - ¢ the healthier choice’, s
ASA ruling, March 2005 ?
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Milky Way whipped milk and chocolate flavour spread - -
‘rich in calcium, magnesium and vitamins’ ?
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Consumer benefits of claims legislation .i

Clear and binding definitions of low fat etc
Foods high in more than one nutrient can’t make a nutrition claim
Foods high in one nutrient have to make this clear on the label

Disease risk reduction claims to be allowed but have to go through
full authorisation procedure

Registration procedure for new health claims

Existing health claims to be put on an EU wide approved list
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Thank you.
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