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The Pros.and Cons of OA

.
.
:
.
.
.
.



3

~ OAin“Action”

~ 5 little Red Tractor

Consumer: no awareness (wrong image'

~ Producer:no market advantage
< 5 Organic standards

Consumer: high awareness (but limited understantding)
Profucer: marketadvantage, commitment to fundamentalism’
| Animals: higherwelfare aspirations

~ o RSPCA Freedom Foods

Animals: higher weliare aspirations
~ Impactireerangehens ©, dairy. @
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Action for Quality Control:
The Virtuous Bicycle

SET
STANDARDS

Promote \

Producers

Public

Assure ——————— ReV|ew Monltor
/ effectierss Welfare
Respon Act to improve
welfare




.

‘ Action for Change

~ 4 Free Range Eggs

Puhlic demani for“Quality’ has outstrippet government action
Consumption >307% overall

4 ~ 100% @{e.g.) Waitrose, Coon

Indepenient audit shows real improvement in hen welfare

~ & Dairy Production

Most of publictand farmers] still see linuid milk'as acommodity
‘Value’: Milk46p/litre, fizzy water 92p/litre

Indepenientaudithas identified problems in‘high welfare”schemes
BUT: Greatest need and scope for action to) add value
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